A Content Optimization makeover
By The Content Man

Let's look at how an actual company went about optimizing its content. This will be a simple

before/after comparison. I won't go into all the principles of CO here, but I'll point out in general what
we did and why.

Before

This is what the website looked like in 2007. The Internet Wayback Machine can't retrieve the entire

file, but you get the idea. It's pretty standard, with nav buttons across the top, a text block, and news
links.
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AgION developing its silver
technology against viruses
¥isit our European site for more.*

01.30.07 - MicrobeGuard®'s Food
Touch®& Paper Liners Mow Feature
AgqIOME Antimicrobial Protection

01.17.07 - Radio Interview With
agqloM CEQ Stuart Patterson

11.20.06 - BOSTIK, Inc. Expands Line of
Eloor Coatings with AgIONE Antimicrobial

More news...

*15 regulations prevent us fram publicizing laboratary results which rmay imply health claims.
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After

[agion

Nature’s antimicrobial

Agion advantage

Want the Agion
Advantage for your
Product?

Why Silver?

Markets and
Applications

How We Work

CUSTOMER PROGRAMS TECHHOLOGY

COMPANY HEWS & EVENTS

SEARCH
HOME

Nature's antimicrobial
When this symbol is on your product,
your customers know naturally it's
clean and safe.

What does Agion protection mean for yourproduct? it means you have the naturally clean and safe antimicrobial
properties of silver built right into your product without using unsafe synthetic or chlorinated chemicals. it means
you have a differentisted, customized solution that sets you apart in the marketplace. And it means you have
Agion as your partner to make sure your product advantage turns into a success.

- New to antimicrobial
solutions?

= Getthe Agion
advantage!

- Agion customer login.

Featured Story

AGEIVE

Get in on the latest in Smell Cortrol - Learn

More...
Join the many leading companies worldwide that have discovered the Agion advantage, including Motorola,

Adidas, Cartier, Oster, and many others.

Quick Links

Contact Adgion
Product Launches

Home

Matkets | Technology | Customer Programs | News & Events | Company | Customer Login | Sitemap

This is the site after the overhaul. In addition to looking really nice, the website has these elements
that all contribute to Content Optimization:

e Tagline. "Keeping the world's surfaces safe." Anchors the brand on every page.

e Headline. Asks a question with implied benefits; advances the sales cycle.

e Tone. The image is healthy, clean, sophisticated, fitting a company that provides silver-based
coatings for health benefits on a wide range of products.

¢ Small Agion sticker. Like the "Intel Inside" label, this promotes the company brand and
extends the benefits to the third-party company that incorporates Agion in their product.

e Link list on left. Acts as min-index of the section the visitor is in, with links to drill down
further.

e Links of interest on right. Targets specific audiences who may want to drill down further.

¢ Highlight product on right. Introduces a new product with a "Learn more" link.

e Quick Links bottom right. Provides a few more common links.

Overall, note the active feeling and the many options for exploring that are offered the visitor. This is
the essence of Content Optimization: creating an inviting, informative, rich experience.
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